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SEMINAR INTRODUCTION
)


“Journalists can slant a story any which way they want - for or against you – just by asking questions. They can also easily get you to say what they want you to say – and quote you on it.

Therefore, NEVER allow journalists to control you with their questions. You must be in control of your own
press conferences or media interviews. And you must know how to break a “media grill” when “attacked” with questions on a particular point. You don’t have to answer their questions if you don’t want to. Evade their questions if you must. Because, if they are in control, you are in trouble.”  – SW Chan

 (
SEMINAR INTRODUCTION
)


This seminar/workshop is to make participants skillful in handling questions and journalists not only from the local news media but the foreign and international media as well.   
 
NOTE: The workshop includes a practical session of mock media interviews whereby participants (on voluntary basis) are interviewed by real journalist(s). The interviews are video-recorded and played back on a TV set or onto the projector’s white screen for review and discussion.

 (
THE PROGRAMME
)


· MODULE 1
Taking Control of Press Conferences  & Media Interviews

DO NOT blame journalists if they write negative stories from your PCs or media interviews. They are only doing their job in producing news stories that are interesting to their readers or viewers. And negative news obviously is more interesting and sells better than positive news.  To journalists the world over, “bad news is good news, good news is no news”.

It is crucial, therefore, that we emphasise here on how to respond to questions in such a way that you give the journalists no chance to write negatively, or to grill you. (You’ll look bad if you get grilled). You must take control of your own interviews, otherwise you may fall victim to the journalists’ tricky ways of asking questions, which may lead you into unsuspectingly giving them all the answers they want for a story sensational for news but bad for you
.

We will also show you how leaders of different countries such as Malaysia, the United States, Singapore, Australia, the United Kingdom, Thailand and China, handle certain media interviews.

· MODULE 2
Handling Tricky Media Questions

SOMETIMES you just cannot answer yes or no to a question. Because a “yes” will make you look foolish, and a “no” will make you look dumb. Or perhaps, a “yes” may damage your company’s reputation, and a “no” may ruin your company’s corporate image. So, how are you going to get out of a tricky situation like this?

We will share with you a list of solutions, or “escape routes”, that corporate leaders, politicians and governments of the world have already been using to evade sensitive or difficult media questions.

We will also guide you on how to use various effective answering techniques to overcome tricky media questions, which can sensationalise what you say or make you say what you do not wish to say.

You will also be shown how to overcome journalists’ statement-cum-question tactic, where you should sit in a PC, and how to avoid being cornered by journalists into saying things you may regret later.

 (
WHO SHOULD ATTEND
)


CEOs, MDs, Company Directors, CFOs, VPs, GMs and Corporate Communications & PR Professionals.

 (
ADMINISTRATIVE DETAILS
)


	DATE
	:
	22nd March 2016

	DURATION
	:
	9:00am – 5:15pm

	VENUE
	:
	Pullman Hotel Bangsar, KL

	FEE
	:
	RM1,590.00 per participant (Fee is inclusive of 6% GST)
· inclusive of course notes, refreshments and lunch.

	PAYMENT
	:
	Cheque is to be made payable to BURSATRA SDN. BHD.
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SPEAKER PROFILE
)

 (
SW 
CHAN
,
 
is a media strategy advisor and a specialist trainer in media handling and media crisis management skills.
HE has 18 years of experience in journalism and 15 years in his current field – conducting media skills training and providing media consultancy services.
Among the people 
he
 media-trains are corporate executives/leaders on Senior Management & Board of Directors, PR/Corporate Communications professionals and government officers.
Besides running public and in-house media-training programmes, he conducts media skills training regularly for Malaysian and foreign diplomats in diplomatic courses held by the Institute of Diplomacy & Foreign Relations (IDFR) of the Ministry of Foreign Affairs.
He has also been a trainer (consultant basis) on media crisis management to o
il and gas company Shell for 12 
years previously. 
Prior to becoming a media skills trainer, SW Chan was a journalist of 18 year
s, having been a Reporter, News 
Correspondent, Senior Writer and Sub-Editor in The Star, Senior Editor in 
theSun
, and News Managing Editor in ntv7.
)




















































REGISTRATION FORM


Handling Press Conferences, Media Interviews & Tricky Media Questions

22nd March 2016 (9:00am – 5:15pm)
Pullman Hotel Bangsar, Kuala Lumpur




Details:

	Name of Participant
	:
	

	Designation
	:
	

	NRIC / Passport #
	:
	

	Name of Company
	:
	

	Address of Company
	:
	

	
	
	

	Contact Person & Designation
	:
	

	Tel.#
	:
	

	Fax #
	:
	

	E-mail
	:
	





To register, please
Call 03-7958 8001 / 03-7958 8002 or
Fax Registration form to: +603–7954 8001 or
E-mail to: sophiah@bursatra.com.my

 (
Postponement / Cancellation within seven (07) working days prior to the event are subject to a cancellation / postponement fee of 20%. Full amount of the registration fee(s) is chargeable for non-attendance of the participant(s).
)




BURSATRA SDN BHD is a registered training provider with PSMB (Reg. No: 520353-U)
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